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THE COMPARATIVE BRAND AWARENESS BETWEEN AN OFFICIAL SPONSOR BRANDS
OF THE FIFA WORLD CUP 2018 WITH THE COMPETING BRAND:

A CASE STUDY COKE AND PEPSI BAVERAGE
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Abstract

This research aims to: (1) To study the factors loading analysis of brand awareness between an official
sponsor brand of the FIFA World Cup 2018 and the competing brand: A case study COKE and PEPSI
beverage. (2) To compare the brand awareness between an official sponsor brand of the FIFA World Cup 2018
and the competing brand: A case study COKE and PEPSI beverage. The simple convenience sampling 512
persons the researcher created questionnaire (content validity 0.866) was used as a tool for the study. To
analyze the results using frequency, percentage, mean, standard deviation, one-way ANOVA. And Exploratory
Factor Analysis (EFA).

The findings are as follows: (1) The results of the factors loading analysis of brand awareness between
an official sponsor brand of the FIFA World Cup 2018 and the competing brand: A case study coke and pepsi
beverage were the coefficients range from 188 to .922. Sorted by order C8 C3 C4 C9 C12 the weight .922, .899,
.880, .871 .858 respectively and found that 13 Pepsi brand perceptions had coefficients ranging from .122 to
.995. The first five were calculated for P9 P11 P12 P4 P13 the coefficients range from 995 .975 .939. .937
.937 respectively. (2) Comparison of brand perception among official sponsors of the 2018 FIFA World found

to be significantly different.

Keywords: Brand Awareness; Sport Sponsorship; Advertisement and Public Relations
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